
 
 

PROMOTIONS CHECKLIST FOR A SUCCESSFUL VAULT POP-UP  
If you’re reading this, you’re taking over our Vault space for a special pop-up to showcase your 
business - congratulations! We’re so excited to have you. As more and more companies set up 
shop in the Vault, we have repeatedly seen that those with a strong communications plan see a 
definite increase in success. Below is a list of communications tips and tricks to help you build 
yours!  
 

1. Enlist your friends and family with an email that is easy to forward. Of course, your 
friends and family are going to be your #1 champions - so let’s enlist them to help build a 
following for your pop-up! Send an invitation via email that includes the date, time and 
location of your pop-up, along with a description of your company and a description of 
some of the items you will have for sale (with price points if you have them!). Want to 
build a beautiful invitation or graphic? Check out www.canva.com, a free website where 
even the creatively-challenged can make awesome graphics. Make sure to specifically 
ask to your friends and family to help you have a successful event by forwarding the 
email to at least 5 people each. Bonus points - offer a family and friends discount code 
on the email!  
 

2. Make it personal. Many customers love supporting small businesses and entrepreneurs 
because they can relate or connect to the entrepreneur’s personal story. Share why you 
wanted to start your business, what your challenges have been, what you are most 
passionate about, what your wins are, etc! People want to know YOU, not just your 
products! 
 

3. Set up a Facebook event and ask Mother Road Market (@motherroadmarket) to 
co-host. If you don’t have a Facebook and Instagram for your business, now is a 
wonderful time to start! Establish your Facebook profile, and create an event for your 
pop-up by clicking “Events” on the toolbar on the left-handed side of your profile, click 
“Create an Event,” and follow the steps from there. Make sure to make Mother Road 
Market a “co-host” of your event so that we can help promote your pop-up on our page 
(we have over 13,000 Facebook followers!). If we do not see a co-hosting request 
within 48 hours of you confirming your pop-up, we will move forward with creating 
the event on our page. Have questions about setting up a Facebook event or making 
us a co-host? Email our Communications & Digital Media Coordinator, Cori Ernst at 
cori@lobecktaylor.org.  
 

4. Boost your event on Facebook. Most entrepreneurs don’t realize that even the 
smallest social media budget can make a BIG impact in increasing your audience! Even 



if you only have $10.00 to spend, boosting your pop-up event on Facebook is a 
worthwhile investment. You can click “Boost Event,” and it will walk you through a step-
by-step guide including how much you want to spend, how long you want the ad to run, 
and a targeted demographic for you to reach. For best impact, we would recommend 
boosting your event for at least $25.00 seven days prior to your pop-up. The promotion 
will automatically run on Instagram, too!  
 

5. Engage your followers with creative social media content. Customers love to see a 
peek behind the curtain, or a the “behind-the-scenes” look at planning your pop-up. 
Whether you are showing how you create your products, hopping on a quick Facebook 
live to talk about your passion for your business, or planning a post to poll your 
customers on what they want to see at your pop-up - make your social media posts 
consistent (3x/week), creative and authentic to your brand! Be sure to mix in video 
content, Facebook/Instagram live content, and photo posts to get the best engagement. 
 

6. Take high quality photos of yourself and your product. Speaking of social media, 
this is the perfect time to start building up your cache of high-quality photos of yourself 
and your products. Including high-quality photos of yourself (so people can connect to 
your personal story) and high-quality photos of your products (so people know what they 
can buy at your pop-up) helps to gain interest leading up to your event. You can hire a 
photographer, or even have a friend take some iPhone photos (try the Portrait setting for 
extra definition!). 
 

7. Start building a newsletter database. Now is a great time to start collecting the emails 
of your loyal followers and customers, if you don’t already. We recommend the 
MailChimp platform, which is free up to 2,000 subscribers! Print off an email sign-up 
sheet to have at the Vault for people to enter their information when they visit your pop-
up. When you come back for your next pop-up, you can send these customers a special 
offer or coupon code to help your customer return rates!   

 
 


